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Quick take on key advantages 

ü   Highly structured company and related data

ü   Attractive, easy-to-use interface

ü   Extensive screening tools

ü   Highly customisable display and output options

ü   Easy-to-use ownership analysis tools

ü   Ability for users to integrate own comments and data

ü   Excellent output and filtering options

û   Some functionality is still to be added within the new 
interface, though the previous interface remains available.

Introduction 
Bureau van Dijk is well-known to many Jinfo users as a global provider of highly structured company information and 
related workflow tools. Its services include data on over 200 million companies around the world, with information 
drawn from more than 140 sources. Bureau van Dijk is particularly known for its expertise in providing information on 
privately held companies.

Bureau van Dijk’s flagship global database Orbis, offers many regionally and nationally focused services. The Fame 
service reviewed here focuses on information about companies based in the UK and Ireland.

A new interface was launched in June 2016, with a more modern look and feel. Fame, along with Orbis, is the first of 
the company’s databases to be made available with the new interface.

This review gives an overview of the content, functionality and market positioning of the new version.

Bureau van Dijk told Jinfo that Fame is suitable for a very wide range of organisations and target users. Customers 
include:

 � Government and public institutions

 � Financial institutions

 � Accountants, consultancies and other professional services firms, notably including the “big four”

 � Corporations in a wide variety of industries

 � Local and business libraries.

Use-cases, for both Fame and Bureau van Dijk’s international company data on Orbis, include general financial 
research; procurement and supplier risk management; sales and business development, including CRM data 
management and enrichment; compliance, including Know Your Customer (KYC) and due diligence tasks; corporate 
finance; credit risk analysis; transfer pricing analysis and general risk management. Bureau van Dijk also has 
specialised solutions addressing some of these use-cases.

Specific examples of uses of Fame include government departments seeking to investigate links between companies 
or between companies and directors; local librarians helping small start-up companies to identify businesses to target 
in their local area; or major corporations seeking to benchmark their performance against their peers, and any type of 
corporate finance research and identification of potential M&A targets and subsequent due diligence.

Bureau van Dijk has more than 800 employees working in over 30 offices worldwide and has more than 10,000 clients.

Key advantages; introduction;  
contact details

Introduction  |  July 2016Fame, published by Bureau van Dijk  

https://www.bvdinfo.com/en-gb/home
https://www.bvdinfo.com/en-gb/our-products/company-information/international-products/orbis
http://www.bvdinfo.com/en-gb/our-products/company-information/national-products/fame


^ Back to Contents  |  www.jinfo.com  © Jinfo Limited 2016- 3 of 16 -

Value
The value drivers for Fame include the following: 

 � To help increase revenue, by identifying additional areas of business opportunity at existing or potential 
customers

 � To guard against potential revenue loss, by identifying customer companies which may pose a commercial risk

 � To control credit, by identifying companies which may pose a credit risk

 � To save time, by providing more efficient and tailored workflow tools

 � To meet compliance requirements, by supporting due diligence investigations into current or potential business 
relationships.

Jinfo’s view
In Jinfo’s view, the new version of Fame has done a fine job of retaining the service’s well-known rich data and 
functionality, while presenting it in a more modern and user-friendly way.

Figure 1: Fame’s  
start screen 

 

Fame has an immense 
richness of content on 
both quoted and private 
companies, coupled 
with very extensive 
functionality. It also 
offers many ways to 
customise displays and 
outputs in line with user 
requirements, quickly 
and easily.

It can integrate with 
internal processes and 
data sources on a variety 
of levels, from the simple 
inputting of individual notes  
and comments to the wholesale importing of internal data fields relating to multiple records.

The new interface version is impressively easy to use and has clearly been the subject of much thought and hard 
work.

It is also clearly still a work in progress, with some elements of functionality yet to be added; the previous interface 
version will continue to run in parallel for the foreseeable future.

Contact details

Bureau van Dijk 
Northburgh House 
10 Northburgh Street 
London 
EC1V 0PP 
UK

Tel (UK): +44 (0)20 7459 5000 
Email: bvd@bvdinfo.com 
Website: https://www.bvdinfo.com 
Twitter: @bureauvandijk

Bureau van Dijk has over 30 offices around the world; contact details for  
local offices are available on the company’s website.
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Jinfo’s view: Sources

ü   Highly structured company data

ü   Up to 10 years of detailed financial history

ü   Direct links to original filings documents

ü   Extensive ownership information

ü   Integrated access to third-party news sources from within 
company records

ü   Ability to link out to non-UK/Ireland company records for 
related companies, e.g. subsidiaries.

Fame has a specific focus on companies in the UK and Ireland and covers more than 9 million companies in all, with 
varying levels of detail, including:

 � 2 million companies in detailed format

 � 220,000 companies in a summary format

 � Details of 850,000 companies that are active but not required to file accounts, or that have yet to file accounts

 � 5 million companies that are no longer active - included so that users can research patterns about companies in 
default and confirm previous corporate existence.

Underpinning the service is official filings content from the UK’s Companies House and its Irish equivalent, the 
Companies Registration Office Ireland (CRO).

However, Bureau van Dijk stresses that the official filings data is extensively enriched, both through its own efforts and 
those of its data partners.

Its primary partner for the Fame service is Jordans, an expert legal services firm. Jordans collects information from 
Companies House, but also adds value by providing additional information.

For instance, it takes steps to ensure accuracy and consistency in the Companies House data. This ranges from tidying 
up spelling mistakes to going directly to the companies profiled to resolve any inconsistencies in the underlying 
numbers.

It also adds further contact profiles, below the director level covered in official filings.

Bureau van Dijk also creates and maintains company information itself. Its teams research and append ownership 
links, shareholders, directors and contact information to profiles, as well as maintaining a proprietary mergers and 
acquisitions database, Zephyr, some data from which is available within Fame.

The company has teams of researchers in Manchester in the UK, in Brussels and in Singapore who provide a 
continuous stream of updates to data such as corporate linkages and M&A activity.

Information comes from sources including official registers, annual reports, company websites, newswires, telephone 
research and direct correspondence with the companies.

Breadth and depth of company data coverage
The breadth and depth of Bureau van Dijk’s company coverage is vast. Below is a description of some of the key 
elements you can expect to find.

 � Fame contains identification and contact information including company name, previous names, registration 
number, addresses for the registered office location and primary and other trading addresses and website. Profile 
entries may be further enriched with instant links to social media profiles such as Twitter, LinkedIn and YouTube.

 � Business descriptions are also available, as well as classifications by UK SIC code and other industry classification 
systems (US SIC, NAICS and NACE).

 � Information on bankers and auditors is also included and there are fields such as company type, date of 
incorporation and number of employees. 

Sources - content & coverage
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 � Financial data covers a rich array of profit and loss, balance sheet, cash flow and financial ratio items.

 � Fame provides up to 10 years of financial history for the companies it covers. Financials are attractively presented 
in a tabular format. In a useful recent enhancement, the user can find links directly at the top of the column for 
a particular financial year which will enable them to download the original filings document for the time period 
concerned.

 

Figure 2: BvD Fame financials presented in tabular format

It is possible to click through on a datapoint to see the underlying data from which it is derived - a feature which 
Bureau van Dijk says is very important to users.

 � The service can also provide links through to information on directors of the company concerned, with 
further information on other directorships they hold, as well as additional records for managers of the company 
concerned. (Some of these records were found to be populated during testing, though others appeared to be still 
in development.)

 � Financial strength metrics are provided as part of Fame, including credit scores and recommended credit limits. 
These are sourced from partner company CRIF Decision Solutions. Information is also given on any County Court 
Judgments (CCJs) lodged against the company in the last 72 months.

 � Highly detailed, and easily filterable, information is given on shareholders, including information on ownership 
percentages and indication of which parties hold a controlling interest. Among other things, this helps users to 
identify beneficial owners.

 � Information on subsidiaries and corporate structures is extensive, and very usefully presented with a standard 
tabular form showing not just the name of the subsidiary but also its location, type, direct and total ownership 
percentage and where available, operating revenue and number of employees, among other information. 
 
Hyperlinks enable you to jump straight to a report on the subsidiary concerned. If that report is not available 
within the Fame database directly, for instance because the subsidiary is located in another country, a message 
will indicate whether your organisation already has sufficient credits available from Bureau van Dijk to enable you 
to access the report.

Sources - content & coverage  |  July 2016Fame, published by Bureau van Dijk  
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Figure 3: BvD Fame information on subsidiaries

 � For quoted companies, you can also access stock profile data such as listings information, share price, market 
capitalisation, shares outstanding and earnings per share, as well as historical stock price information for a variety 
of time period options, up to 10 years back. These can be presented in either graphical or tabular display.

News content
Fame also provides access to news information from several sources. There are various providers including Acquire 
Media, Reuters and (subject to additional direct subscriptions) from Dow Jones, as well as from Bureau van Dijk’s 
Zephyr M&A database of completed, in-progress or rumoured deals. (See the section of this review on search and 
outputs for further details of the news-related functionality.)

Subject to separate subscription, the service can also include Anti-Money Laundering (AML) and Know Your Customer 
data from LexisNexis company WorldCompliance. WorldCompliance maintains a global list of Politically Exposed 
Persons (PEPs) and their relatives and close associates as well as updates from “do-not-do-business”-type sanctions 
lists of companies and individuals.

The system will automatically show whether the name of a contact appears to be similar to that of an individual in the 
WorldCompliance database.

Sources - content & coverage  |  July 2016Fame, published by Bureau van Dijk  
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Jinfo’s view: Technology

ü   Crisp, modern, intuitive user interface

ü   Easy-to-use screening tools

ü   Huge range of customisation possibilities

ü   Ability for users to integrate own data  
and comments 

ü   Excellent output options 

û   Some functionality is still to be added within the new interface, 
and some further functionality tweaks would be beneficial.

User interface redesign
The key element of the new version of Fame is its new user interface.

The previous design, Bureau van Dijk told Jinfo, dates back to around 2006, so was clearly ready for refreshing.

The company information provider worked with a specialist design consultancy based in Belgium in order to develop 
the new front end to the product; users were extensively involved in testing and the company says that reactions to 
date have been very favourable.

Bureau van Dijk will recreate all functionality from the previous service in the new version. The clustering of 
functionality has been extensively re-thought, so that the most heavily used features are presented much more 
quickly, with more infrequently accessed functionality in some cases moved back one level in the display.

The earlier version of the interface will continue to be available to all users for the foreseeable future. At the time of 
testing, Jinfo saw that many features were fully functional in the new system, though some were still in development.

Searching 
The overall look of the new service is crisp, clean and contemporary, with clear typefaces and an uncluttered feel - a 
major achievement, given the richness of the data available.

A fixed navigation bar to the left of the screen gives access to the main product features. The starting assumption is 
that the user wishes to search for information on companies; however, by clicking on the “Companies” tab at the top 
left, you can easily switch to research instead on contacts, M&A deals, reviews, industry research or original filings 
documents.

The user can begin by typing into a simple search box at the top of the screen; the display will automatically start to 
be populated with the most appropriate matches.

Technology - search & user interface; 
outputs & alerts; administration
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Figure 4: BvD Fame start screen

The user can then either run the search and select from an item from the results list or click immediately on one of the 
proffered matches in order to navigate to a company profile.

In a notable enhancement compared with previous generations of Bureau van Dijk products, when you first call up 
a profile in the new version of Fame you will see key information presented in a graphical format, including user 
charting and colour, giving you an instant flavour of the recent performance of the company concerned. 

Figure 5: BvD Fame example of company profile

Technology  |  July 2016Fame, published by Bureau van Dijk  
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The various elements come with useful “Show more” links, inviting you to jump straight to the more detailed 
information underlying these figures. (Some of these were still in development at the time of testing.)

An icon above the display lets the user jump, if they wish, to another specific report section, such as filings details 
(with links straight through to the underlying filings themselves, in PDF format); key financials and employees; 
directors and contacts; or other supported content types.

Alternatively, the initial screen will let the user build their own step-by-step search to construct a company list, load 
a previously saved search, jump to a previously saved company list or use a library of such templates provided by 
Bureau van Dijk.

The step-by-step search functionality is easy to use, allowing the user to select from hundreds of alternative criteria 
with just a few logically ordered clicks.

The example below shows filtered results for companies with a year-on-year revenue decline in their latest filings of 
between 10% and 50%, based in my home county of Kent in the south of England, limited to the manufacture of food 
products and having minimum revenue of £500,000. 

Figure 6: BvD Fame example of company screening results

Within seconds, the set of companies matching the search criteria has been whittled down from almost 100,000 to 
just 16.          

System performance at this point, and at all points during testing, was extremely fast, with screens populating almost 
instantly.

The new user interface contains many nice touches. For instance, when you perform a new search for a company, the 
interface automatically asks you whether you want to replace your current search with this result; add the result to 
your current search; or show a report for this company; and also lets you specify that you would like to do the action 
automatically from now on.

This is a definite improvement on the - to this reviewer, somewhat interruptive-seeming - behaviour of the user 
interface in the previous version of the product.

Jinfo also liked the fact that when you run a search on a new company, by default you will automatically see the same 
type of information on it as you were viewing for your previous company.

Technology  |  July 2016Fame, published by Bureau van Dijk  
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Bureau van Dijk also advises that it is possible to see your recent search history, and easily re-run previous searches 
which you had not previously saved.

It says it has also put a lot of effort into helping users to search for more than one company at once, letting them 
input multiple company names then quickly select the matches they want from a candidate list - another handy, user-
focused touch.

Some further tweaks to functionality would be welcome. For example, I was occasionally caught out by two different 
links saying “Complete Book”, on the same page, but with differing purposes.

Or when selecting an industry sector or region, it would be useful to be able to type part of the name and then jump 
directly to the entry, rather than have to scroll down a list and then click on an entry to select it.

Several competing services are designed so that a simple search box is always in view at the top of the screen, 
whatever the context. This could be a useful option to add to Fame.

News searching
Tailored search-building screens are provided for content types other than Companies, such as Contacts, Companies 
or Original Documents.

These search screens follow the same general step-by-step search-building approach as those for a company search, 
while presenting only those options relevant to the context.

For instance, when searching on news, the user has access to options such as source publication, time period (with up 
to two years of history) or topic, as well as options such as company name, location and industry.

If seeking to search for information on the topic of mergers and acquisitions, the user can either navigate their way 
through the “Topic” tree to the appropriate term, or they can type the term “mergers” into a search box, then click on 
the term to add it to their search.

The example below shows the results of a search for news about the Middle East from the source Acquire Media in the 
latest week, relevant to banking; clicking on a headline link will call up the underlying article, with tools to export in 
PDF or Excel format. 

Figure 7: BvD Fame example of filtered news search results

Technology  |  July 2016Fame, published by Bureau van Dijk  
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One strikingly useful feature is the ability to remove individual articles instantly from the headline results set (as you 
can with company screening results), allowing you to create your own custom output list in an instant, without any 
extraneous results.

The display for news searching is crisp and clean and it can be accessed either independently, or directly within the 
context of a company profile.

Unlike in some other services, there are at present no tools to filter the headline results list further by categories such 
as most frequently mentioned companies, locations, publications, industries or topics.

Outputs, reports and alerts
Outputs

One of the great strengths of the new version of Fame is its ability to support instant customisation of the screen 
display and resulting outputs.

For instance if you are preparing to save or export your “book” of data, the system provides you with default output 
formats such as the “Complete Book”, containing all available types of information on a company; but an easily 
accessed “Edit Book” function will let you customise the output to an astonishing level of detail, letting you click to 
remove elements that are not of interest for you, or drag and drop to change the order in which sections appear, or 
add your own notes to a record (and even colour-code your annotations if you wish).

Or, if you are reviewing a results list of potential target companies, an “Add/remove columns” option to the top right 
of the list will let you, for instance, decide that you are not interested in seeing the postcode of the organisations, but 
you do want to see whether the accounts were qualified by their auditor.

Or you may be looking at a table of historical financial results and decide that actually you want to see the last three 
years, rather than ten, and that you would like the display units to be millions rather than thousands. With a few clicks 
you can make your changes, then save your new format for future use; or, with one click, you can undo all your format 
changes and revert to your previous default.

In Jinfo’s view, the range and complexity of the customisation options is stunning, and the new interface guides even 
the novice user through the necessary steps with the minimum of fuss.

Regarding export formats, both PDF and Excel are supported. Users can also copy selected tabular data from their 
screen display and paste it neatly and easily into Excel.

Bureau van Dijk told Jinfo that it had worked hard on the quality of the exports; the effort has paid off and the output 
of, for instance, financial results in PDF is extremely clear and well-laid out. 

Technology  |  July 2016Fame, published by Bureau van Dijk  
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Fame also supports deep integrations of its data into a customer’s own database, CRM system or other external 
application and says that it has developed Fame to be tablet-friendly.

Alerts

It is extremely easy to set an alert on a company from a results set. The user simply clicks on the alert symbol near the 
name of the company, causing an alert to be generated in the default format.

Alerts will then be sent to a specified email address or address list.

Defaults for alerts can be modified through the “My Fame” administrative area of the service. At the time of testing, 
options were relatively limited in this area - though including a very useful feature allowing the user to place alerts on 
hold between specified dates.

Jinfo believes that alerting will in future be possible on a wide range of eventualities, including the filing of new 
information about a company, the filing of a new mortgage application, the existence of a new County Court 
Judgement, or the publication of negative news about a company.

Alerts can already be set up very easily on a user’s saved searches; a saved search can also be run automatically on 
start-up of the service.

Special functionality 
Fame has many pieces of useful functionality, but especially highlights its “Ownership Explorer” as an important new 
feature for users.

The functionality was still under development at the time of testing. It provides a graphical representation of 
corporate linkages, additionally allowing users to flag entities of a specific type - for instance in a particular country, 
of a particular size, or featuring on a particular list, such as a sanctions blacklist - and uses colour to highlight them 
instantly on screen, thereby speeding up the research process.

Another example of special functionality is a pivot analysis feature, enabling the user to take an existing results set 
and create a view of it, similar to in Microsoft Excel pivot tables, split by industry in relation to region, region in relation 
to turnover or other pivot variables as specified by the user.

A further special piece of functionality is a plug-in providing integration with Microsoft Office applications, so that 
users can undertake their own highly customised analyses on the data within Microsoft Excel, but automatically 
synchronise with any changes in the underlying Bureau van Dijk data.

Administration and customer support
A “My Fame” settings management area, accessed from the foot of the left navigation panel, lets users manage their 
basic account information and set preferences such as default currency, number format and timezone.

Display and information options range from the routine (how many records per page, or what the default export 
filename format should be) to the highly specialised (whether to include UK or Irish registered companies filing as a 
foreign company), or what percentage of ownership exactly should be considered as “beneficial ownership”.
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Jinfo’s view: Value
Bureau van Dijk is widely acknowledged as a top-class - and top-end - option for the provision of company 
information. This is a market in which it has very considerable expertise and experience.

While it may not match a Dow Jones Factiva or a LexisNexis in its news content, it is in a different league to such 
providers when it comes to the depth and breadth of its company data.

Some competitors with a direct focus on company data, such as the OneSource offerings from Avention and the 
DueDil service, had moved earlier to provide users with a modern user interface.

In its new release, Bureau van Dijk has allied ease of use of the interface with its very considerable depth of data 
and functionality, enhancing its position as a very strong contender for the budget of buyers needing a high-end 
company information solution.

User help
During the testing process, Jinfo noticed several useful “hover tips” in Fame, giving instant pop-up explanations or 
features of the service such as the links to WorldCompliance people profiles. Other help features were described as 
still in development, though the lack was not keenly felt as the user interface was generally very self-explanatory.

Jinfo recalls that in other Bureau van Dijk services, extensive online user guides can be found, giving an overview of 
main functions, as well as a browsable help menu covering the various steps in using the service.

A “Contact us” button is prominently displayed at the top of the new version of Fame, inviting users to submit 
feedback.

Additionally, Bureau van Dijk provides telephone support via its global office network if required.

Competitors
Competing offerings to Fame include the OneSource services from Avention (new Jinfo review in progress); relative 
market newcomer DueDil, which has an offering very much focused on company and director data for the UK and 
Ireland; and various products from D&B.

Bureau van Dijk says that what differentiates itself from its competition is enhanced data, very extensive functionality 
and excellent service. Customisation options are also superior.

It says that while information from Companies data is the foundation for a number of services, it adds value to that 
information. This is achieved through both working with information providers who enhance data and its own work 
to add elements such as corporate and director linkages, and M&A information.

The company also says that it has an exceptional level of ability to incorporate a client’s own data within its services. 
It does this both on an individual level through the ability to add notes, or on a wider scale through support for 
wholesale import of substantial customer data elements such as internal ID numbers or other customer relationship 
management data, which then becomes fully searchable and available for filtering within the Bureau van Dijk product 
architecture.

Recent developments and future product plans
Bureau van Dijk is a long-established company and has been building up its content and functionality expertise over 
many years.

 
 

Value - help & training; competitors; 
development; pricing
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The new interface version of Fame shows its commitment to continued product development, but it is clearly doing 
more than simply importing existing functionality and content into a new framework - it is actively working on adding 
additional content and features, in line with customer demand.

Bureau van Dijk says an example of a recent content enhancement is the addition to Fame of data on importers, which 
the provider says allows users to make very specific searches on who is importing what kind of goods from which 
country.

This kind of data can be of interest to a variety of companies, such as those involved in logistics, or in foreign currency 
exchange.

An example of a functionality enhancement is a new feature to generate a random sample of records from a dataset. 
Based on customer feedback, Bureau van Dijk has developed algorithms to ensure that its random samples can be 
representative of the dataset as a whole, rather than simply being generated in a particular sort order which may 
unduly weight the sample in a particular dimension.

Another recent change is improved exporting, under which data exports remain available live in the product for two 
weeks, so that you can go back at a later point and save them if you wish.

Future plans include sharing options, to help users share work easily with colleagues, as well as the implementation of 
additional functionality from the previous Fame platform within the new-look interface.

Pricing
Pricing varies depending on factors such as number of users and access levels.

Contact Bureau van Dijk for a free trial and a quote.

As mentioned earlier in the review, the pricing model includes the concept of credits, under which organisations 
are already able to access company profiles from other Bureau van Dijk services beyond the scope of Fame, to a pre-
purchased spending limit.

Value  |  July 2016Fame, published by Bureau van Dijk  
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Your Jinfo Subscription enables you to share this report with 
anyone at your organisation. 

Share this report

Share this report Product review of Fame, published by Bureau van Dijk  |  July 2016

Email this report to colleagues.

You can place the report on your intranet if you subscribe 
at the Consulting level. For assistance on understanding your subscription level or to 
upgrade, contact support@jinfo.com

Did someone share this report with you?

Jinfo Subscription articles and reports can be shared with anyone at your organisation, 
as part of the terms and conditions of your organisation’s Jinfo Subscription. 

Stay informed about articles and reports you might be interested in:

 � Register to receive the Jinfo Newsletter

 � Get the RSS feed for any article category of interest

Request access via any full user of your organisation’s Jinfo Subscription. If you do not 
know who that person is, contact support@jinfo.com for help.

For immediate notification of new articles and reports, subscribe to the  
Company sources category RSS feed.
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